
CWIP Media Coverage Overview (2020 & 2019)



The brainchild of award-winning comedian Helen Lederer, Comedy Women in Print (CWIP) launched in 2018 to celebrate and support female comedy writers. 
The winner of the two published categories receives a cash prize and the winner of the unpublished novel receives a publishing deal with HarperCollins.
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2019 10 40 41

2020 59 153 56

% Change +490 +283 +37

Publications & Websites reached in 2020: Mail Online, Press Association, Times of India, BBC Radio 4: Woman’s Hour, Sun, Metro, Evening Standard, Sunday Times, Sunday Times SA, Good Housekeeping, Times Live, Times, BBC Radio Wales, 
Telegraph, Daily Express, Sunday Express, i - Newspaper, Guardian, Irish Independent, Irish Times, Writers Online, Grazia online, British Comedy Guide, Belfast Telegraph, Aberdeen Evening Express, Cambridge Independent, Chortle, Express & Star, 
Brighton Argus, Love Reading, Bookseller, Multiversity comics, Beyond the Joke, Publishing Perspectives, Graphic Policy, Broker Frontier, Funny Women, Monocle.

Quantitative Topline Summary

▪ There’s been a significant rise in media interest and 
coverage for CWIP in 2020 on last year. Analysis 
shows that there has been a +490% rise in the volume 
of media items on 2019. Estimated PR Value (£PRV*) 
has also risen significantly, by +283%. Another key 
metric is Opportunities to See (OTS*), which have 
risen by +37% in 2020.

▪ CWIP coverage reached a good mix of national tabloid 
and broadsheet papers and websites, and some 
consumer, regional and trade media. CWIP 2020 
reached 37 unique sources, a rise of +363% on last 
year’s 8 sources reached. Articles included 
announcement stories, and profile-raising interview-
features with talent (full listings available on request). 
The type of media coverage was broadly linked to key 
announcements: winners (39%), shortlist (32%) long 
list (17%) and CWIP’s 2020 launch (17%). Some 
selected highlights are on the next two pages, or 
please visit the CWIP website – view here. NB: Links 
only work in the PDF version of this report.

*PRV is metric based on the attributable advertising value 
equivalent for the article, taking into account its relative size, 
placement and prominence, multiplied by a factor of 2.5, to 
reflect the enhanced value and impact of PR over traditional 
advertising. *OTS is a metric that takes into account the reach 
and frequency of the coverage. In simple terms the volume of 
items per source are multiplied by the circulation figures (for 

print) or daily/global unique visitors (for online).
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Social Media & Search: Topline Summary

▪ The CWIP Instagram page has doubled its followers to 1.3k since March 2020 – view here.

▪ Instagram analytics show a +203% increase in Reach, and a soaring +955% in content 
interactions, through tools such as giveaways, questions and answers, and seasonal 
campaigns. We are striving to grow a diverse and loyal following as we move into 2021.

▪ Our Twitter account now has 3.2k followers, showing a steady increase over the last two 
years. We regularly post a wide mix of fun, interesting and relevant content – view here.

▪ UK Google Trends data (Jan ‘19 to Dec ‘20) shows an increase this year, with a peak in 
August, followed by searches similar to May and June in 2019 (see chart below).

https://www.comedywomeninprint.co.uk/press
https://www.instagram.com/cwipprize/?hl=en
https://twitter.com/CWIPprize
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